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 MARKETING MANAGER 
A creative communicator who drives visitation by effectively telling our story 

 

 

Job status:    Full-Time, Salaried 

Position reports to:   Director of Development 

Compensation:  $58,000-$63,000; Medical, Dental, Vision, & Life Ins.; 2 weeks PTO; 9 paid holidays; 401K after 

one year of service 

Work week: Monday-Friday, flexible schedule with opportunities to work remotely. Some special events 

required.  

 

Position Summary 

The Marketing Manager creates, implements, and oversees the museum’s internal and external marketing to 

effectively promote the organization, its programmatic offerings, and its role as a community asset.  This position works 

closely with all departments to analyze current promotional efforts, strategize new marketing plans, and define and 

demonstrate a cohesive organizational voice.  The Marketing Manager communicates the Museum’s efforts in 

accessibility and ensures our relevancy to all populations served while seeking out new audiences. This position 

oversees and works with all marketing contractors and vendors to plan and execute the Museum’s advertising and 

marketing efforts, media and public relations initiatives, and content creation and dissemination.  The Marketing 

Manager reports to the Director of Development and collaborates to create strategies that successfully meet revenue, 

reach, and audience development goals.  

 

Responsibilities and Duties 

Communications (60 %) 

 Execute and monitor branding and marketing objectives to meet the needs of Development, Education, and 

Visitor Services while maintaining the overall voice of KQCM. 

 Promote a positive public image and control the dissemination of information on the organization’s behalf. 

 Ensure proper use of brand identity and style guide in all communications.  

 Strategize with Social Media Specialist to oversee post schedule and content. 

 Publish and distribute print materials such as annual reports, quarterly newsletters, monthly calendars, program 

advertisements, brochures, business cards, and print pieces for special events. 

 Liaise with media and handle requests for interviews and statements; write and submit press releases and online 

calendar listings to media outlets.  

 Remain informed of program registration progress and trends, and adjust promotional efforts accordingly.  

 Maintain accurate contact lists for target audiences. Coordinate with all departments to determine and 

oversee appropriate communication frequency and messaging. 

 Ensure that organized archives of photographs and video content are kept.  

 Responsible for the content, maintenance, and analytics of the organization’s website. 

Advertising (20%) 

 Manage external advertising purchases, develop and manage vendor relationships, and seek new 

opportunities.  

 Manage the museum’s external online listings, reviews, and web browser ads. 

 Strategize with contracted Graphic Designer to ensure high-quality visual content.  

 Execute KQCM’s donations to local non-profit organizations.  

 Maintain organized archives of publications. 

Leadership (20%) 

 Collaborate to design and execute an annual marketing and communications plan to advance the Museum’s 

brand, programming, and development goals. Liaise with branding and marketing consultants. Build upon 

communications strategies and campaigns to target wider audiences and increase museum attendance. 

 Remain informed of industry trends through seminars, reading materials, and relationships with leaders in the 

field. Evolve accordingly.  

 Develop and maintain the organization’s marketing budget.  

 Contribute to organizational goals and visions as needed.  Keep staff informed of marketing efforts and trends.  

 Demonstrate the organization’s values and seek to be constantly improving the breadth of our reach, 

particularly to diverse populations.   

Perform other related duties as assigned 
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Experience and Qualifications 

 Bachelor’s degree in related field desirable; equivalent experience encouraged to apply 
 Proficiency in Microsoft Office Platform and Adobe Creative Cloud required 
 Experience with WordPress or similar website management system required 
 Experience administering corporate social media and e-blast platforms preferred 
 Proficiency in Altru, donor, or CRM database preferred 
 Three-five years’ experience in non-profit marketing and communications preferred 
 Strong writing and editing skills 
 Ability to use written and verbal communication effectively with a wide variety of individuals including 

donors, corporate representatives, teens, children, and parents  
 Experience working in a museum environment preferred 
 Experience working on a small team preferred 

 Ability to meet deadlines, work under tight schedules, and balance competing priorities  

 Able to work both independently and in cross-functional teams to solve problems creatively 

 Friendly, outgoing, and poised personality 
 Detail oriented and extremely reliable 
 Experience with photography and video preferred 

In order to serve the best interest of museum patrons, KQCM will: 

 Conduct a criminal background check on all prospective employees 

 Require proof of immunizations within thirty days of employment 

KQCM is a 501(c)(3) non-profit that offers a unique, fun work environment where curiosity and creativity are encouraged.  

KQCM is an equal opportunity employer and is committed to workforce diversity. People of color and any self-identification are encouraged to apply. 

We are a dog-friendly office.  

 

Our mission is to create learning through the power of play and exploration that connects children to their communities and the world. 

 

To learn more visit kidsquestmuseum.org 

Applications can be submitted to jobs@kidsquestmuseum.org 


